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About Us

● Welcome to MahWengKwai & Associates! 

● Trusted by small medium enterprises (SMEs), 
family businesses and individuals.

● Established in 1985 by Dato’ Mah Weng Kwai, 
now a consultant with the firm.

● Medium-sized law firm with 22 lawyers and 19 staff.



● Full-service law firm with 4 Departments:

○ Corporate

○ Dispute Resolution

○ Employment

○ Individuals & Families

Our Services



● 5 Practice Groups:

○ ASEAN-China Desk

○ Construction

○ Foreign Direct Investment

○ Real Estate

○ Sports & eSports

Our Practice Groups



● To share knowledge, raise awareness, encourage 
networking 

● For clients, potential clients, in-house counsel

● Recent MWKA Online Talk:

○ 17.6.2021: Alternative Dispute Resolution: A 
Introduction to Mediation

● Upcoming MWKA Online Talk:

○ 30.6.2021: Small Estate Distribution for Muslims 

MWKA Online Talks



● Associate in the Corporate Department with 
experience in corporate and commercial 
matters, corporate project agreements, 
franchising and licensing, regulatory 
compliance and mergers & acquisitions

● Graduated from the University of 
Hertfordshire with First Class Honours in 
Bachelor of Laws in 2015

● Called to the Bar of England and Wales 
(Lincoln’s Inn) in 2017 and was admitted to 
the High Court of Malaya in 2019

Tommy Wong



● Senior Associate experienced in the areas of 
general litigation, construction law, 
administration of estate and debt recovery 

● Graduated from the University of Malaya 
with a Bachelor of Laws (Hons) in 2012 and 
was admitted to the High Court of Malaya in 
2013 and to the High Court of sabah and 
Sarawak in Sarawak in 2017

Hannah Patrick



● Experienced in general civil litigation 
matters, drafting of corporate and 
commercial agreements and Sports Law. 

● Nominated for the “Woman Lawyer of the 
Year (Law Firm)” category at the 2020 Asian 
Legal Business (ALB) Malaysia Law Awards. 

● Key team member of the Sports Law 
Practice Group at MWKA which won the 
“Sports Law Firm of the Year Award” 2018 
and 2019 ALB Malaysia Law Awards.

Lesley Lim



Please scan this QR Code to access Q&A and polling 
platform for this talk.

Post the questions that you would like to ask.

Upvote/Like the questions you like. 

Most liked /  popular questions will be discussed and 

answered  by the speaker(s) during the Q&A session. 

Or visit https://www.sli.do 
and enter #868568

Ask Questions on Slido



Talk Points

Contracts with Software Developers and 
Technology Vendors

Terms of Use for Websites and Mobile Applications

Data Privacy (PDPA) and Privacy Policy

Intellectual Property Rights : Trademarks and Licensing



Contracts with 
Software Developers and 

Technology Vendors



● Software Development Agreements

● Support & Maintenance Agreements

● End-User Licence Agreements

Talk Points



A contract between a Customer and Developer for the 
development of a software application.

● Development of the software application and its 
customizations, inspection and testing, expected 
go-live dates, and source codes and intellectual 
property rights.

Software Development Agreements



● Development and Progressive Milestones: The 
deliverables and their respective progressive 
payments involved in the development of the 
software.

● Testing: Relevant to the process to ensure that the 
software application functions according to the 
timeline and expectations of the Customer.

Software Development Agreements



● Source Codes and IP Rights: Sets out the ownership 
of the source codes (text commands) of the software, 
any other copyright or patents of the software 
developed, or any other materials provided towards 
the software development.

● “LAD”: To ensure that the readiness of the software 
application to “go live”, or “launch”, and be utilised. 
Any delay in meeting the go-live date will be 
compensated by liquidated ascertained damages.

Software Development Agreements



● Support & Maintenance: Support and maintenance 
are important aspects of software development as 
there are constant updates to be made. Can either be 
integrated into the software development agreement 
or separated into an independent Support & 
Maintenance Agreement.

Software Development Agreements



Software applications are constantly evolving and met 
with required updates to ensure their smooth 
functionality

What are the key terms that point out to support and 
maintenance services either in a Software Development 
Agreement or Support & Maintenance Agreement?

Support & Maintenance Agreements



● Support & Maintenance Services: Towards the 
provision of support services and maintenance 
services after the installation, integration and 
“Go-Live” phases of the software application

● Service Level: Sets out the type of service level 
required for the operation and services of the 
software application

Support & Maintenance Agreements



● Response Time: Sets out the efficiency of the 
response time to respond to queries.

● Payment Terms: As support & maintenance services 
are completely separate from the software 
development, be sure to keep an eye out on the 
separate payment amount and payment terms for 
support & maintenance services.

Support & Maintenance Agreements



A contract that provides a user the right or licence to use 
the relevant software application under the relevant 
terms.

● Terms include the download, installation and usage 
of the software application

● Zoom, Apple, Adobe

End-User Licence Agreement



● An end-user licence agreement (“EULA”) is typically 
set out right before the user’s agreement to, and 
download and installation of, the software 
application.

End-User Licence Agreement

Source: New Mexico State University 
(https://learning.nmsu.edu/what-extra-steps-do-my-
students-need-to-take-to-submit-assignments-using
-turnitin/turnitin-end-user-license-agreement-screen
shot/)



● Grant of Licence: The user is granted a licence under 
specified conditions to download, install and use the 
software application.

● Limitations of Use: Restricts certain use of the 
software application, such as the maximum number 
of devices on which the software can be downloaded 
from a single purchase.

● IP Rights: Goes hand-in-hand with the Grant of 
Licence and Limitations of Use clauses. It further 
touches on the ownership of the relevant IP Rights.

End-User Licence Agreement



Terms of Use for Websites and 
Mobile Applications



A Terms of Use is an agreement to which user needs to 
agree prior to using a website or an app.

● Commonly set out in websites, social media 
platforms or e-commerce service platforms.

○ GrabCar, GrabFood, Instagram, WhatsApp

Terms of Use



What are some of the terms in a Terms of Use:

● About Our Services: The general requirements for 
users to acknowledge in order to use the website / 
app

● Privacy Policy: Sets out a link to a separate Privacy 
Policy in relation to user data storage, collection, 
processing and disclosure

● Licence: Licence to use the services of the website / 
app

Terms of Use



What are some of the terms in a Terms of Use:

● Limitation of Liability: Limitation of liability for 
damages in relation to the user’s use of the website or 
app

● Indemnification: The user to compensate / hold 
harmless the website / app operator against any and 
all liabilities, damages, losses and expenses arising 
out of the user’s use of the website / app

Terms of Use



Data Privacy (PDPA) 
and Privacy Policy 



● Personal Data Protection Act 2010.

● Came into force only in November 2013.

● Governs the collection, processing and usage of 
personal data within certain limitations.

Introduction to the PDPA 2010



● Definitions (s.4) :

Introduction to the PDPA 2010

Personal data E.g. name, IC, passport number, driver’s 
licence, birth certificate numbers, account 
numbers, address and handphone 
number.

Sensitive personal 
data

Personal data relating to physical or 
mental health or condition, political 
opinions, religious beliefs etc.

Data subjects In Malaysia



● Definitions (s.4) :

Introduction to the PDPA 2010

Data users ■ Currently there are 11 class of users.

■ E.g. financial institutions, telcos, 
hospitals, insurance companies, legal 
firms.

Data processors 3rd party vendors, IT companies, 
marketing agencies who you hire to 
process the personal data you have 
obtained.



● ss. 2 and 3:

○ Commercial transactions.

○ Supply or exchange of goods or services, agency, 
investments, banking and insurance.

○ Does not cover personal data disclosed in 
non-commercial transactions (e.g. certain posts 
on social media).

Limitations



● ss. 2 and 3 of the PDPA 2010 (cont’d):

○ Does not include a credit reporting business.

○ Processed either solely or partly in Malaysia.

○ Does not apply to the Federal and State 
Governments.

Limitations



● 7 Principles (ss. 6 -12)

● Summary: 

○ Consent has to be obtained, adequate notice has 
to be given, disclosure to 3rd parties have to be 
done properly, data has to be stored for only a 
period of time and securely, and access must be 
given to data subject to update or correct the data

Data Protection Principles



1. General
○ Consent by data subject to the processing of 

personal data

○ Sensitive personal data can be processed only for 
purposes set out in s.40 of PDPA 2010

○ E.g. medical purposes, obtaining legal advice, 
matters relating to life, death of security of data 
subject (vital interests)

Data Protection Principles



2. Notice and Choice (Privacy policies)

○ Written notice in both BM and English 

○ Description of personal data, purpose, source of 
personal data, right to access in the future, how to 
contact the data user, who will this data be 
disclosed to, limit the process of personal data, 
whether supply of data is obligatory or voluntary, 
and if obligatory, consequences of failure to 
provide personal data

Data Protection Principles



3. Disclosure
○ Notice already covers disclosure

○ This principle governs the situation when you 
need to disclose the data for any purpose other 
than what was stated during the collection of data 
or to any other 3rd party other than what was 
specified in the notice

Data Protection Principles



4. Security
○ Take all steps to protect data from loss, misuse, 

modification, unauthorized or accidental access 
or disclosure, alteration or destruction

○ Data users to ensure that data processors provide 
guarantees in respect of technical and 
organisational security measures

Data Protection Principles



5. Retention
○ Shall not be kept longer than is necessary to fulfill 

the purpose personal data was collected

○ Destroyed or permanently deleted

6. Data Integrity
○ Data users to take reasonable steps to ensure that 

personal data is accurate, complete, not 
misleading and updated

Data Protection Principles



7. Access
○ Data subject should be given access to his 

personal data to be able to update or correct said 
data except where PDPA 2010 says is unnecessary.

Data Protection Principles



● s. 30 - Right of access to personal data

● S. 34 - Right to correct personal data

● s. 43 - Right to prevent processing for purposes of 
direct marketing

○ Cannot do targeted, direct marketing to data 
subjects unless agreed to.

○ Permitted to send non-targeted marketing 
materials to all their customers or to entire 
categories/types of customers (e.g. all broadband 
customers of a Data User).

Rights



● Risk of bad reputation 

● s.5(2): fine up to RM300,000 or imprisonment up to 2 
years

● Examples of data breaches

○ Malaysian Medical Council

○ Malaysian Airlines

○ RHB Bank

● Lesson: Make sure to monitor your vendors (data 
processors). Ultimately, data users are the ones to be 
brought to prosecuted/sued in Court.

Violations



● Data Protection Regulations (Appeal Tribunal) 2021 - 
Regulations enforced starting 15 April 2021 

○ Appeal against Commissioner’s decision - can 
appeal to the Tribunal

○ If unhappy with the Tribunal’s decision, you may 
file Judicial Review

Tribunal



● Case laws are scarce and fairly recent (2018 - 2021), 
however there are notable judicial pronouncements, 
both in 2021 by one judge in Johor Bahru:

○ (i) Plaintiff wanted to add a 3rd party into the 
proceedings, but the Court took note of the 
disclosure principle, that adding the 3rd party 
may expose the Defendant to a breach of PDPA 
and dismissed the Plaintiff’s application.  

Case Laws

https://drive.google.com/file/d/1PVPPotVuOgGR_J0RkmJjfHGIUHXD4Sz6/view?usp=sharing


● Case laws are scarce and fairly recent (2018 - 2021), 
however there are notable judicial pronouncements, 
both in 2021 by one judge in Johor Bahru (cont’d):

○ The Defendants alleged that they have informed 
the Plaintiff (a bank) of a change of address by 
email. However, the notification was not proper as 
it didn’t comply with the loan agreement and 
PDPA. Court took note of the security principle 
and said that in the event of non-compliance, the 
Plaintiff ran the risk of being prosecuted under 
PDPA.

Case Laws



Intellectual Property Rights :
Trademarks and Licensing



Disclaimer

● Images shown are purely for illustration purposes only and/or 
obtained from unsplash.com (photo-site which provides 
royalty-free images). 

● MWKA does not claim ownership or rights over the images and 
attribute them solely to their original copyright owner. 

● Several information or definitions were obtained from WIPO or 
MyIPO directly as the governing bodies of intellectual property 
rights or from the relevant Acts of Parliament.

● Sources quoted at the bottom of the slides.

48



Intellectual Property 

According to the World Intellectual Property Organisation 
(WIPO), intellectual property (IP) refers to creations of the 
mind, such as inventions; literary and artistic works; 
designs; and symbols, names and images used in 
commerce.

● Valuable
● Intangible
● Asset

Source : WIPO

49



World Intellectual Property Organisation 

(WIPO) ● WIPO is the global forum for intellectual 
property (IP) services, policy, information 
and cooperation.

● Self-funding agency of the United Nations

● 193 member states including Malaysia

● Mission - to lead the development of a 
balanced and effective international IP 
system that enables innovation and 
creativity for the benefit of all. 

● WIPO’s mandate, governing bodies and 
procedures are set out in the WIPO 
Convention, which established WIPO in 
1967. 

50



Intellectual Property Corporation of Malaysia 

(MyIPO) ● Before 1983 - intellectual property rights in Malaysia 
was administered by Pejabat Cap Dagangan dan 
Jaminhak

● 1983 - This Office changed its name to Pejabat Cap 
Dagangan dan Paten and was placed under the 
jurisdiction of the Ministry of Trade and  Industry

● 1990 - restructured - an agency under the Ministry 
of Domestic Trade and Consumer Affairs  

● Ministry of Domestic Trade, Co-operative and 
Consumerism - Intellectual Property Division

● 3 March 2003 - the Division was corporatized and 
known as the Intellectual Property Corporation of 
Malaysia (PHIM) - with the enforcement of the 
Intellectual Property Corporation of Malaysia Act 
2002 

● 3 March 2005 - rebranded to MyIPO 

51



Overview of Intellectual Property Protection

● Trademark  

● Copyright 

● Patent

● Industrial Designs

● Trade Secrets 

● Geographical Indications

52



Trademark 

● A mark used or proposed to be used in relation to goods or 
services for the purpose of indicating or so as to indicate a 
connection in the course of trade between the goods and services 
and a person who has the right either as a proprietor or a 
registered user to use the mark whether with or without an 
indication of the identity of that person. 

● In other words, a trademark is a sign that is graphically capable of 
distinguishing goods and services belonging to one party from the 
goods and services belonging to another party. 

● Territorial and jurisdictional in nature

53



Trademark 

● Trade Marks Act 1976 

- Applicable to all pending trademarks filed before 27 
December 2019 until the enforcement of the Trademarks Act 
2019

● Trademarks Act 2019

- Enforced on 27 December 2019 and applicable to all 
applications filed on 27 December 2019 onwards and to 
existing registered trademarks

- Enabling provision for Madrid System
- “sign” includes any letter, word, name, signature, numeral, 

decide, brand, heading, label, ticket, shape of goods or their 
packaging, colour, sound, scent, hologram, positioning, 
sequence of motion or any combination thereof

● Trade Marks Regulations 1997
54



Copyright

The exclusive right to control creative works created by the author, 
copyright owner and performer for a specific period. 

- Literary works
- Musical works
- Artistic works
- Films
- Sound recordings
- Broadcasts

55



Patent

A patent is an exclusive right granted to an inventor to manufacture, 
use or sell an invention. 

An invention:

● Means an idea of an inventor which permits in practice the 
solution to a specific problem in the field of technology.

● May be or may relate to a product or process.

Utility Innovation means any innovation which creates a new product 
or process, or any new improvement of a known product or process, 
which is capable of industrial application, and includes an invention. 

56



Patent

57

Source : MyIPO Facebook 

A patent is an exclusive right granted for 
an invention that is new, involves an 
inventive step and is capable of industrial 
application.

Utility Innovation is some types of 
incremental inventions or small 
adaptations to existing products. 



Industrial Design

An industrial design means features of shape, configuration, pattern or 
ornament applied to an article by any industrial process which in the 
finished article appeals to the eyes and are judged by the eyes. 

58



Geographical Indication

Geographical indication means an indication which identifies any 
goods as originating in a country or territory, or a region or locality in 
that country or territory, where a given quality, reputation or other 
characteristic of the goods is essentially attributable to their 
geographical origin. 

59

A geographical indication commonly 
includes the name of the place of origin 
of the goods. 



Trade Secrets

Trade secrets are intellectual property rights on confidential 
information which may be sold or licensed.

In general, to qualify as a trade secret, the information must be:

- commercially valuable because it is a secret;
- be known only to a limited group of persons; and
- be subject to reasonable steps taken by the rightful holder of the 

information to keep it secret, including the use of confidentiality 
agreements for business partners and employees

The unauthorised acquisition, use or disclosure of such secret 
information in a manner contrary to honest commercial practices by 
others is regarded as unfair practice and a violation to the trade secret 
protection. 

60

Source : WIPO



Overview of Intellectual Property Protection
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Overview of Intellectual Property Protection
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Trademark
(Brand)

Trade Secret
(Formula)

Copyright 
(Packaging Art)

Industrial Design 
/ Trademark  

(Bottle Shape)



Overview of Intellectual Property Protection

Source : https://www.wipo.int/export/sites/www/sme/en/documents/pdf/ip_panorama_8_learning_points.pdf

63

https://www.wipo.int/export/sites/www/sme/en/documents/pdf/ip_panorama_8_learning_points.pdf




Conceptualisation Process

● Mark

● Name? Brand? Logo? Slogan?

● Colour?

● Distinctive and unique

● Conduct a preliminary search - RM 250

65



Conceptualisation Process

Source : 
https://www.digitaldoughnut.com/articles/2019/september/mcdonalds-history-and-evolution-of-a-famous-logo

66

https://www.digitaldoughnut.com/articles/2019/september/mcdonalds-history-and-evolution-of-a-famous-logo


Conceptualisation Process

67

Source : 
https://www.mcdonalds.co
m/us/en-us/contact-us/trad
emark-permission.html

https://www.mcdonalds.com/us/en-us/contact-us/trademark-permission.html
https://www.mcdonalds.com/us/en-us/contact-us/trademark-permission.html
https://www.mcdonalds.com/us/en-us/contact-us/trademark-permission.html


Classification of Goods and Services

● Nice Agreement - over 150 countries (Singapore, Hong Kong, etc.)

● 45 classes

● 34 products

● 11 services

68



Classification of Goods and Services
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Class 3
Non-medicated cosmetics and toiletry 
preparations; non-medicated 
dentifrices; perfumery, essential oils; 
bleaching preparations and other 
substances for laundry use; cleaning, 
polishing, scouring and abrasive 
preparations.

Class 5
Pharmaceuticals, medical and 
veterinary preparations; sanitary 
preparations for medical purposes; 
dietetic food and substances adapted 
for medical or veterinary use, food for 
babies; dietary supplements for human 
beings and animals; plasters, materials 
for dressings; material for stopping 
teeth, dental wax; disinfectants; 
preparations for destroying vermin; 
fungicides, herbicides.

Class 12
Vehicles; apparatus for locomotion by 
land, air or water.

Class 11
Apparatus and installations for lighting, 
heating, cooling, steam generating, 
cooking, drying, ventilating, water 
supply and sanitary purposes.

Class 16
Paper and cardboard; printed matter; 
bookbinding material; photographs; 
stationery and office requisites, except 
furniture; adhesives for stationery or 
household purposes; drawing materials 
and materials for artists; paintbrushes; 
instructional and teaching materials; 
plastic sheets, films and bags for 
wrapping and packaging; printers’ type, 
printing blocks.

Class 20
Furniture, mirrors, picture frames; 
containers, not of metal, for storage or 
transport; unworked or semi-worked 
bone, horn, whalebone or 
mother-of-pearl; shells; meerschaum; 
yellow amber.

Class 25
Clothing, footwear, headwear.

Class 28
Games, toys and playthings; video 
game apparatus; gymnastic and 
sporting articles; decorations for 
Christmas trees.



Classification of Goods and Services
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Class 29
Meat, fish, poultry and game; meat 
extracts; preserved, frozen, dried and 
cooked fruits and vegetables; jellies, 
jams, compotes; eggs; milk, cheese, 
butter, yoghurt and other milk 
products; oils and fats for food.

Class 30
Coffee, tea, cocoa and artificial coffee; 
rice, pasta and noodles; tapioca and 
sago; flour and preparations made from 
cereals; bread, pastries and 
confectionery; chocolate; ice cream, 
sorbets and other edible ices; sugar, 
honey, treacle; yeast, baking-powder; 
salt, seasonings, spices, preserved 
herbs; vinegar, sauces and other 
condiments; ice (frozen water).

Class 32
Beers; non-alcoholic beverages; mineral 
and aerated waters; fruit beverages and 
fruit juices; syrups and other 
non-alcoholic preparations for making 
beverages.

Class 31
Raw and unprocessed agricultural, 
aquacultural, horticultural and forestry 
products; raw and unprocessed grains 
and seeds; fresh fruits and vegetables, 
fresh herbs; natural plants and flowers; 
bulbs, seedlings and seeds for planting; 
live animals; foodstuffs and beverages 
for animals; malt.

Class 35
Advertising; business management; 
business administration; office 
functions.

Class 36
Insurance; financial affairs; monetary 
affairs; real estate affairs.

Class 41
Education; providing of training; 
entertainment; sporting and cultural 
activities.

Class 37
Building construction; repair; 
installation services.

Class 38
Telecommunications



Trademark Registration Process
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Submit application
(manually or via online)

Application received 

Formality examination

Fulfil statutory requirement? Provisional refusal

Substantive examination

Pass all tests on substantive examination Provisional refusal

Acceptance and publication in Intellectual Property Official Journal

Opposition

Registration

Opposition proceedings

NO

NO

NO

YES

YES

YES



Madrid System
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Expand beyond Malaysia 
Sell / operate overseas

The national route

The regional route

The international route



Madrid System
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Madrid System

● Madrid System or Protocol Relating to the Madrid Agreement 
Concerning the International Registration of Marks (Madrid 
Protocol) - adopted in Madrid on 27 June 1989

● 27 December 2019 - Malaysia fully enforced the Madrid Protocol

● MyIPO has since received thousands of applications

● 123 member countries (Malaysia - 106th)

● ASEAN - all except Myanmar 

74



Madrid System

Who is eligible?

● Trademark owner:

- is a citizen of Malaysia;
- domiciled in Malaysia;
- is a body/corporation incorporated/constituted under the laws 

of Malaysia; or
- has an industrial / commercial establishment

● The trademark owner must also have a basic mark (pending 
application / registration) in Malaysia (office of origin). 

75



Madrid System
Benefits:

● Convenient - centralized filing and management system (one 
administrative process, one language, one renewal date)

● Saves time 

● Saves money (fees, translation, representative) - 
https://www.wipo.int/madrid/feescalculator/

● Each country has to decide whether to accept or reject an 
application within 12 - 18 months (18+ for opposition)

● If Country A rejects application, no bearing on application being 
considered in Country B

● SMEs benefit the most - easier to register brand abroad and 
facilitate expansion overseas 

● A single application has the same legal effect in multiple countries

76
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Advantages and Importance of Registration

● Exclusivity - right to assign, license or franchise 

● Generate commercial value and financial gains

● Branding - build goodwill + reputation

● Identity - product differentiation

● Recognition of product quality 

● Usage of ® symbol

● Protection for 10 years 

● Creation of asset

● Protect against abuse and misuse (infringement - breach of 
intellectual property rights)

77



Most Valuable Brands in the World 2020
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Most Valuable Brands in the World 2020
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Source : https://www.statista.com/statistics/264875/brand-value-of-the-25-most-valuable-brands/

https://www.statista.com/statistics/264875/brand-value-of-the-25-most-valuable-brands/


Most Valuable Brands in Malaysia 2020

 

80
Source : https://www.statista.com/statistics/260370/brand-value-of-the-leading-30-most-valuable-malaysian-brands/

https://www.statista.com/statistics/260370/brand-value-of-the-leading-30-most-valuable-malaysian-brands/


Teapot Trademark Sold for RM 83.17 million

“Pursuant to the agreement, Lion 
Share Management shall sell and 
assign absolutely to F&N Global 
Marketing all rights, title and 
interest which Lion Share 
Management and the F&N Group 
possess in and to the Teapot 
brand anywhere in the world 
including the trade mark, 
goodwill and reputation of the 
business,” F&N said.

The group said the Teapot brand 
was acquired in February 2007 
for RM 75.37 million. 

81

Image : TEAPOT Malaysia Facebook page



Conclusion

● Intellectual property rights promotes creativity and 
innovation

● Improves competition / competitiveness and generate 
jobs

● Can be of great value 

● Find the right intellectual property protection

82



Questions?



Please scan this QR Code to access Q&A and polling 
platform for this talk.

Post the questions that you would like to ask.

Upvote/Like the questions you like. 

Most liked /  popular questions will be discussed and 

answered  by the speaker(s) during the Q&A session. 

Or visit https://www.sli.do 
and enter #868568

Ask Questions on Slido



Date Topic Speakers

23 March 2021 Legal Agreements in Digital Technology 
(https://youtu.be/X1RyWhNtXzA)

Cassandra 
Thomazios & 
Tommy Wong

16 April 2021 Data Privacy in Malaysia - Does it really 
exist? 
(https://youtu.be/kl67pxJLO-U) 

Mei Lum,
Hannah Patrick & 
Prisilla Chong 

28 October 2020 Trademarks and Intellectual Property 
Protection 
(https://youtu.be/6aHlDhDg2WA) 

Lesley Lim

Past Talks

https://youtu.be/X1RyWhNtXzA
https://youtu.be/kl67pxJLO-U
https://youtu.be/6aHlDhDg2WA


Date Topic Speakers

30 June 2021 
(Wednesday)

Small Estate distribution for Muslims Sarah Kambali & 
Anis Sohaimi

Sign up for more MWKA Online Talks at  

https://mahwengkwai.com/talks-signup/    

Upcoming Talks



YouTube: www.youtube.com/user/mahwengkwai

Twitter: www.twitter.com/mahwengkwai

Instagram: www.instagram.com/mahwengkwai

Linkedin: www.linkedin.com/company/mahwengkwai

Facebook: www.facebook.com/mahwengkwai

Follow us on Social Media



Schedule a complimentary 30 minute video- 
consultation with our lawyers by filling up the form at  

https://mahwengkwai.com/schedule-a-meeting/

Complimentary Consultation

https://mahwengkwai.com/schedule-a-meeting/


Thank you!

Notice: This presentation does not constitute legal advice and its contents should not 

be relied upon as such. The facts and circumstances of each and every case will differ 

and therefore will require specific legal advice. Feel free to contact us for 

complimentary legal consultation.
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